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Riara School of Business
Nurturing business innovators

JAN – APRIL 2025 TRIMESTER EXAMINATIONS
EVENING PROGRAMME
EXAMINATION FOR BACHELOR OF BUSINESS ADMINISTRATION
[bookmark: _Toc306263693]RMK 301 CONSUMER BEHAVIOUR

DATE:	15TH APRIL 2025							TIME: 2 HOURS 

GENERAL INSTRUCTIONS:
Students are NOT permitted to write on the examination paper during reading time.
This is a closed book examination. Text book/Reference books/notes are not permitted.
SPECIAL INSTRUCTIONS 
1. Write your REGISTRATION NO. Clearly on the answer booklet(s). 
1. Answer Question One and ANY other TWO questions.
1. Questions in all sections should be answered in answer booklet(s) 
1. PLEASE start the answer to EACH question on a NEW PAGE.
1. For the questions, write the number of the question on the answer booklet(s) in the order you answered.
1. Write on both sides of each leaf and indicate number of each question at the top of each page.
1. Write the answers in a paragraph form unless stated otherwise. 
1. Marks allocated to each question are shown at the end of the question. 
1. All rough work must be done on the answer booklet and crossed through!
1. Use supplementary pages only when you have exhausted those in this book.
1. Fasten the supplementary pages to the inside back cover of this booklet.

QUESTION ONE: (30 MARKS)   
Delmonte Kenya has long been a leader in producing juice products, capitalizing on the growing health-conscious consumer base in the region. The company is renowned for its high-quality juices, emphasizing natural ingredients and health benefits. Despite a favorable market trend towards healthier beverage options and a growing awareness of dietary wellness, Delmonte Kenya has recently faced a concerning decline in sales.
a) Discuss FIVE factors that might be affecting consumer perceptions and choices. 
(10 marks)
b) Discuss with examples FIVE marketing strategies Delmonte can implement to align with consumer behavior and improve sales. 				(10 marks)
c)  Discuss FIVE reasons why a segmentation approach will improve Delmonte’s ability to cater to its target audience. 						(10 marks) 
   
QUESTION TWO (20 MARKS)
a) Discuss FOUR reasons why personalities play an important role in consumer behaviour. 
(12 marks) 
b) Discuss FOUR attitudes that affect consumer behaviour in the smartphone market 
(8 marks)
QUESTION THREE (20 MARKS)
a) Discuss the FIVE stages of the consumer decision-making process when buying a 
Smartphone. 								(10 marks)
b) [bookmark: _Hlk190348442]Give examples and discuss FIVE ways brands use self-image to attract consumers. 
(10 marks) 
QUESTION FOUR (20 MARKS)
a) Give examples and discuss FIVE ways consumer behaviour influences brand loyalty and retention strategies. 							(10 marks)
b) Discuss TWO ways that consumer behaviour affects pricing strategies. (4 marks)
c) Discuss THREE reasons why Making effective communication strategies requires 
Understanding consumer behaviour.  					(6 marks)
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