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Riara School of Business
Nurturing business innovators

MAY- AUGUST 2024 TRIMESTER EXAMINATIONS
EVENING PROGRAMME
EXAMINATION FOR BACHELOR OF BUSINESS ADMINISTRATION 
RMK 403: MARKET RESEARCH APPLICATIONS

DATE:	7TH AUGUST 2024							TIME: 2 HOURS 

GENERAL INSTRUCTIONS:
i. Students are NOT permitted to write on the examination paper during reading time.
ii. This is a closed book examination. Text book/Reference books/notes are not permitted.
SPECIAL INSTRUCTIONS 
1. Write your REGISTRATION NO. Clearly on the answer booklet(s). 
2. Answer Question One and ANY other TWO questions.
3. Questions in all sections should be answered in answer booklet(s) 
4. PLEASE start the answer to EACH question on a NEW PAGE.
5. For the questions, write the number of the question on the answer booklet(s) in the order you answered.
6. Write on both sides of each leaf and indicate number of each question at the top of each page.
7. Write the answers in a paragraph form unless stated otherwise. 
8. Marks allocated to each question are shown at the end of the question. 
9. All rough work must be done on the answer booklet and crossed through!
10. Use supplementary pages only when you have exhausted those in this book.
11. Fasten the supplementary pages to the inside back cover of this booklet

QUESTION ONE: (30 MARKS)     
a) In marketing, a researcher is required to decide whether or not to conduct research. Discuss THREE critical considerations that would PREVENT a research study from being conducted. 							(6 marks)
b) During interviews, probing can be used to draw information and discuss FOUR Probing techniques that a researcher can use.				 (12 marks)
c) Explain THREE differences between primary and secondary data. 	  (6 marks)
d) Describe THREE obligations that a researcher conducting a survey should fulfill to resolve ethical issues 							( 6 marks)

QUESTION TWO (20 MARKS)
a) Describe OBSERVATION as a marketing research method. 	(2 marks) 
b) Discuss any FOUR qualities of good research 			(8 marks)
c) Discuss ONE advantage and ONE disadvantage of interview techniques relative to other research methodologies.					 (4 marks) 
d) Discuss THREE benefits research would provide to a Company.  	(6 marks)

QUESTION THREE (20 MARKS)

a) Why are Validity and Reliability important in research 		(4 marks)
b)  What TWO things would you consider in Sample size 		(4 marks)
c) What FOUR factors should be considered when using descriptive design research
(8 marks) 
d) Distinguish between an independent and dependent variable.		 (4 marks)


QUESTION FOUR (20 MARKS)

a) Marketing research reduces risks associated with implementing a marketing strategy. Discuss any TWO stages of a marketing strategy. 			(4 marks)

b) [bookmark: _GoBack]List FOUR essential points to consider when designing a questionnaire. (8 marks) 
      c)  Critically discuss FOUR benefits of a focus group interview 	(8 marks) 
Page 2 of 2


image1.png
Riara@l

University




