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DEPARTMENT OF COMMUNICATION AND MULTIMEDIA JOURNALISM
NURTURING INNOVATORS
JANUARY-APRIL 2025 TRIMESTER
EXAMINATION FOR BACHELOR OF COMMUNICATION AND MULTIMEDIA JOURNALISM
DAY PROGRAMME
RJN 218: MASS COMMUNICATION THEORY

DATE: 14TH APRIL 2025 						TIME: 2HOURS

GENERAL INSTRUCTIONS:
i. Students are NOT permitted to write on the examination paper during reading time.
ii. This is a closed book examination. Text book/Reference books/notes are not permitted.
SPECIAL INSTRUCTIONS 
1. Write your REGISTRATION NO. Clearly on the answer booklet(s). 
2. Answer Question One and ANY other TWO questions.
3. Questions in all sections should be answered in answer booklet(s) 
4. PLEASE start the answer to EACH question on a NEW PAGE.
5. For the questions, write the number of the question on the answer booklet(s) in the order you answered.
6. Write on both sides of each leaf and indicate number of each question at the top of each page.
7. Write the answers in a paragraph form unless stated otherwise. 
8. Marks allocated to each question are shown at the end of the question. 
9. All rough work must be done on the answer booklet and crossed through!
10. Use supplementary pages only when you have exhausted those in this book.
11. Fasten the supplementary pages to the inside back cover of this booklet
Answer question one (compulsory) and any other two questions
This is an open-book exam

QUESTION ONE
a)  Discuss five ways the semiotic and rhetorical traditions can be integrated into modern advertising strategies to enhance audience engagement. Provide relevant examples to support your points. 								(10 marks)

b) Reflect and explain five ways digital-era theories have influenced your media consumption habits. How might these theories shape future media policies? 
(10 marks)
c) Provide examples of how the socio-cultural tradition of mass communication has influenced contemporary media practices. 					(10 marks)

QUESTION TWO
a) Using three points, evaluate the impact of the authoritarian theory of the press on the freedom of expression in specific countries. 					(9 marks)

b) Using Walter Rodney’s ideas, critique the role of media in either perpetuating or challenging systemic underdevelopment. 					(6 marks)
QUESTION THREE
Use any mass communication theory to analyze a recent advertising campaign and its portrayal of class. Provide five points to support your analysis, including specific examples from the campaign.										(15 marks)
QUESTION FOUR
a) Evaluate how uses and gratifications theory can explain the popularity of TikTok among teenagers." 								(9 marks)

b) How can schema theory and diffusion of innovation theory work together to illustrate the adoption of new communication technologies? Provide three points to support your explanation. 									(6 marks)
QUESTION FIVE
a) In three points, analyze the selective exposure theory in political media consumption during elections. 								(6 marks)

b) [bookmark: _GoBack]Mass communication has often been described as a tool for empowerment and control. In three points, assess this statement, providing examples of how the media has been used to liberate or oppress. 							(9 marks)
Page 1 of 2

image1.png
Riaralx)

University




