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QUESTION ONE
a) Describe the term media relations (4 Marks)
b) Illustrate the difference between Public Relations, Advertising, and Marketing (5 Marks)
c) Mention three functions of image advertising in our organization today (3 Marks)
d) Justify the need for advertising research in an organization (5 Marks)
e) Illustrate three unethical practices in misrepresenting the truth in public relations and advertising (6 Marks)
f) Highlight four limitations of communicating PR and advertising messages through the billboard (4 Marks)
g) Examine why an organization would opt to use PR and advertising agencies (3 Marks)
QUESTION TWO
a) Applying the basic communication model, illustrate the process an advertiser would have to go through to ensure effective communication of their products and services to the target audience (9 Marks)
b) Explain any three barriers an advertiser might come across in communicating with the target audience (6 Marks).
QUESTION THREE
a) Explore five tools that can be used in integrated marketing communications (10 Marks)
b) Describe the concept of propaganda in political PR (5 Marks)
QUESTION FOUR
a) Discuss the effect of social media public relations and advertising in the 21st century 
(15 Marks)
QUESTION FIVE
a) Illustrate five limitations of using PR and Advertising agencies as compared to in-house PR and    Advertising Departments (10 Marks)
b) Giving example describe the concept of publics as used in public relations (5 Marks)

