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SCHOOL OF COMMUNICATION AND MULTIMEDIA JOURNALISM
EXAMINATION FOR BACHELOR OF ARTS IN COMMUNICATION AND MULTIMEDIA JOURNALISM
RBCJ 7224: MEDIA AUDIENCES
SEPTEMBER-DECEMBER 2025
[bookmark: _GoBack]DATE: 2ND  DECEMBER 2025 				 TIME: 1 HOUR 30 MINUTES
GENERAL INSTRUCTIONS: 
Students are NOT permitted to write on the examination paper during reading time. 
This is a closed book examination. Text book/Reference books/notes are not permitted. 
SPECIAL INSTRUCTIONS 
1. Write your REGISTRATION NO. Clearly on the answer booklet(s). 
2. Answer Question One and ANY other TWO questions.
3. Questions in all sections should be answered in answer booklet(s) 
4. PLEASE start the answer to EACH question on a NEW PAGE.
5. For the questions, write the number of the question on the answer booklet(s) in the order you answered.
6. Write on both sides of each leaf and indicate number of each question at the top of each page.
7. Write the answers in a paragraph form unless stated otherwise. 
8. Marks allocated to each question are shown at the end of the question. 
9. All rough work must be done on the answer booklet and crossed through!
10. Use supplementary pages only when you have exhausted those in this book
11. Fasten the supplementary pages to the inside back cover of this booklet

Question One
Discuss how the shift from traditional mass audiences to participatory audiences has reshaped the power relationship between media producers and consumers. Support your answer with examples from Kenya’s online news platforms and global platforms, such as TikTok and YouTube. 										(20 Marks)
Question Two
a) Critically evaluate the representation of gender, ethnicity, and socio-economic class in any of the music videos explored in class.  					(10 marks)
b) To what extent do these representations reflect or distort social realities, and how do audiences respond? 								(10 marks)
Question Three
a) Explain the term Stereotypes as used in media studies. 			(4 marks)
b) Media industries increasingly rely on data analytics to understand and monetize audiences. Offer two opportunities and two ethical challenges that arise from audience datafication in Kenya’s digital advertising sector 				(16 marks)
Question Four
Discuss how the globalization of media content (e.g., Korean dramas, American pop culture) has shaped the tastes, identities, and cultural values of African youth audiences. Provide examples from Kenyan urban contexts. 						(20 marks)
Question Five
Drawing on theories of media convergence and audience fragmentation, predict how technological innovations such as artificial intelligence, algorithmic feeds, and immersive platforms (AR/VR) can impact audience behaviours in Africa over the next decade. Justify your predictions with current trends. 							(20 marks)
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