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DEPARTMENT OF COMMUNICATION AND MULTIMEDIA JOURNALISM
NURTURING INNOVATORS
MAY-AUGUST 2024 TRIMESTER 
EXAMINATION FOR BACHELOR OF COMMUNICATION AND MULTIMEDIA JOURNALISM
DAY PROGRAMME
RJN 227: MEDIA AUDIENCES

GENERAL INSTRUCTIONS:
Students are NOT permitted to write on the examination paper during reading time.
This is a closed book examination. Text book/Reference books/notes are not permitted.
SPECIAL INSTRUCTIONS 
1. Write your REGISTRATION NO. Clearly on the answer booklet(s). 
2. Answer Question One and ANY other TWO questions.
3. Questions in all sections should be answered in answer booklet(s) 
4. PLEASE start the answer to EACH question on a NEW PAGE.
5. For the questions, write the number of the question on the answer booklet(s) in the order you answered.
6. Write on both sides of each leaf and indicate number of each question at the top of each page.
7. Write the answers in a paragraph form unless stated otherwise. 
8. Marks allocated to each question are shown at the end of the question. 
9. All rough work must be done on the answer booklet and crossed through!
10. Use supplementary pages only when you have exhausted those in this book.
11. Fasten the supplementary pages to the inside back cover of this booklet.






QUESTION ONE: COMPULSORY (30 MARKS)
a) Define the following terms as used concerning media audiences
i. Culture 				(4 marks)
ii. Media convergence 			(4 marks)
iii. Cultural appropriation 		(4 marks)
iv. Mainstreaming 			(4 marks)
v. Active audiences 			(4 marks)
b) Describe the importance of audience measurement in media stations 	(5 marks)
c) Determine any five dominant ideologies in Kenya's context concerning social media audiences 									(5 marks)
QUESTION TWO: 
a) Harbermas (1991) holds that “The public sphere is seen as a domain of social life where public opinion can be formed”. How has the evolution of digital communication and social media platforms affected the concept of the public sphere and the formation of public opinion in contemporary society? 					(10 marks)
b) Outline five purposes of market segmentation 				(5 marks)

[bookmark: _GoBack]QUESTION THREE:
a) Justify two considerations that media producers should take into account when targeting niche clients like children. 							(10 marks)
b) What information would you prioritize on when conducting audience research for a media organization?             					(5 marks)	

QUESTION FOUR:
a) Some media critics state that although media-perpetuated stereotypes can be false, misleading, and damaging, stereotypes are nonetheless essential in mass communication. 											(10 marks)
b) Do the media contribute to false consciousness? Yes or No, justify your answer. 
(5 marks)
QUESTION FIVE
Using any media effect theory of your choice, predict the future of media audiences 
(15 marks)
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