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DEPARTMENT OF COMMUNICATION AND MULTIMEDIA JOURNALISM
NURTURING INNOVATORS
SEPTEMBER–DECEMBER 2022 TRIMESTER 
EXAMINATION FOR BACHELOR OF COMMUNICATION AND MULTIMEDIA JOURNALISM
 DAY PROGRAMME
RJN 220: DIGITAL INNOVATION AND MANAGEMENT
DATE:   FRIDAY 2ND DECEMBER 2022	                      TIME: 1.30 HOURS        9:00 AM – 10:30 AM
SPECIAL INSTRUCTIONS 
1. Write your REGISTRATION NO. Clearly on the answer booklet(s). 
2. Answer Question One and ANY other TWO questions.
3. Questions in all sections should be answered in answer booklet(s) 
4. PLEASE start the answer to EACH question on a NEW PAGE.
5. For the questions, write the number of the question on the answer booklet(s) in the order you answered.
6. Write on both sides of each leaf and indicate number of each question at the top of each page.
7. Write the answers in a paragraph form unless stated otherwise. 
8. Marks allocated to each question are shown at the end of the question. 
9. All rough work must be done on the answer booklet and crossed through!
10. Use supplementary pages only when you have exhausted those in the book.
11. Fasten the supplementary pages to the inside back cover of the booklet.

[bookmark: _GoBack]QUESTION ONE (COMPULSORY 20 MARKS)
 “Convergence and technology has revolutionized how media houses run
Operations; package and distribute their content, while also having a huge impact on the structure and composition of newsrooms”. Discuss this statement factoring in the merits and demerits 
(20marks).

QUESTION TWO
The media landscape is constantly changing and media houses are making innovations to remain relevant in the market. Drawing from the example of the Standard Media Group and the Nation Media Group, highlight;
i. The risks associated with the Paywall as a revenue stream 			(5marks).
ii. Measures the two media houses can employ to make their digital content more appealing to consumers 									(5marks).

QUESTION THREE
Highlight the four Ps of Innovation explaining their significance and relevance to media business 
(10marks).
QUESTION FOUR
You are a media entrepreneur wishing to set up a media enterprise in Kenya, targeting the young, tech- savvy readers. 
i. Explain in detail two factors you will consider in setting up the enterprise (4marks).
ii. Explain the strategies you’ll employ to ensure that the product reaches the targeted audience 									(6marks).
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