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NURTURING INNOVATORS
RIARA SCHOOL OF BUSINESS
JANUARY- APRIL 2024 TRIMESTER 
EXAMINATION FOR DIPLOMA IN BUSINESS MANAGEMENT 
RBM 018: INTRODUCTION TO MARKETING 
DATE: 15TH APRIL 2025							TIME: 2 HOURS
GENERAL INSTRUCTIONS:
Students are NOT permitted to write on the examination paper during reading time.
This is a closed book examination. Text book/Reference books/notes are not permitted.
SPECIAL INSTRUCTIONS 
1. Write your REGISTRATION NO. Clearly on the answer booklet(s). 
1. Answer Question One and ANY other TWO questions.
1. Questions in all sections should be answered in answer booklet(s) 
1. PLEASE start the answer to EACH question on a NEW PAGE.
1. For the questions, write the number of the question on the answer booklet(s) in the order you answered.
1. Write on both sides of each leaf and indicate number of each question at the top of each page.
1. Write the answers in a paragraph form unless stated otherwise. 
1. Marks allocated to each question are shown at the end of the question. 
1. All rough work must be done on the answer booklet and crossed through!
1. Use supplementary pages only when you have exhausted those in this book.
1. Fasten the supplementary pages to the inside back cover of this booklet.
QUESTION ONE 
a) Define the following terms							(10 Marks)
· Direct Marketing
· Telemarketing
· Brand recognition
· Public relations
· Market share
b) Identify SIX cultural factors that affect global marketing			(6 Marks)
c) Critically elaborate the Consumer Decision Making Process			(10 Marks)
d) Outline FOUR objectives for a Market Segmentation			(4 Marks)
QUESTION TWO 
a) Identify and explain the components of The Marketing Mix			(10 Marks)
b) Discuss the steps required in naming a brand					(10 Marks)	
QUESTION THREE
Safari Fresh Juices Ltd is a Kenyan-based beverage company that specializes in producing fresh, organic fruit juices. The company has been in the market for five years and has built a strong brand presence in Nairobi and Mombasa. However, despite its success, the company faces stiff competition from both local and international brands. To expand its market share, the company is considering launching a new sugar-free juice product targeting health-conscious consumers.
Case Study Questions
a) Define market segmentation and explain how Safari Fresh Juices Ltd can segment its market for the new sugar-free juice. 				(5 Marks)
b) Discuss two competitive strategies that Safari Fresh Juices Ltd can use to position itself effectively against competitors in the juice industry. 		(5 Marks)
c) Explain how Safari Fresh Juices Ltd can apply the 4Ps (Product, Price, Place, Promotion) to successfully market the new sugar-free juice.		(5 Marks)
d) Suggest two digital marketing strategies that Safari Fresh Juices Ltd can use to engage consumers and increase brand awareness for its new product. (5 Marks)
[bookmark: _GoBack]QUESTION FOUR
a) Explain the FOUR types of company orientations				(8 marks)
b) Identify and explain Six ethical considerations in marketing			(12 marks)
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