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Riara School of Business
Nurturing business innovators
JANUARY – APRIL 2025 TRIMESTER EXAMINATIONS
DAY PROGRAMME
EXAMINATION FOR DIPLOMA OF BUSINESS MANAGEMENT  
RBM 018: INTRODUCTION TO MARKETING 
DATE: 8TH APRIL 2025	                                                                                                           TIME: 2 HOURS

GENERAL INSTRUCTIONS:
Students are NOT permitted to write on the examination paper during reading time.
This is a closed book examination. Text book/Reference books/notes are not permitted.
 SPECIAL INSTRUCTIONS 
1. Write your REGISTRATION NO. Clearly on the answer booklet(s). 
1. Answer Question One and ANY other TWO questions.
1. Questions in all sections should be answered in answer booklet(s) 
1. PLEASE start the answer to EACH question on a NEW PAGE.
1. For the questions, write the number of the question on the answer booklet(s) in the order you answered.
1. Write on both sides of each leaf and indicate number of each question at the top of each page.
1. Write the answers in a paragraph form unless stated otherwise. 
1. Marks allocated to each question are shown at the end of the question. 
1. All rough work must be done on the answer booklet and crossed through!
1. Use supplementary pages only when you have exhausted those in this book
1. Fasten the supplementary pages to the inside back cover of this booklet




QUESTION ONE - 30 MARKS
a) Tamu Snacks Ltd, a company specializing in healthy snack foods, has invited you to give a talk on the marketing mix. Outline FOUR key points you would include in your presentation. 									(8 Marks)
b) The bottled water industry in Kenya is growing rapidly. Evaluate how PESTEL analysis can help businesses in this industry understand the market and make informed strategic decisions. 									(12 Marks)
c) Jolly Dairy Ltd, a company producing milk and yogurt, wants to improve its market positioning. Based on your knowledge of marketing, Explain THREE classifications they can use for their products from a consumer perspective. 			(6 Marks)
d) Explain FOUR key functions of a distribution channel in ensuring that dairy products reach consumers efficiently. 							(4 Marks)
QUESTION TWO
a) As the Marketing Manager of Riara University, you have been tasked with increasing student enrollment and brand visibility through sales promotion strategies. Write an essay explaining FIVE sales promotion tools you would use to achieve this goal. Provide examples relevant to the university setting. 					(10 Marks)
b) Businesses often adopt different philosophies when approaching the market. Using real-world examples, Analyze FIVE ways the Marketing Concept differs from the Selling Concept. Discuss how each approach impacts long-term customer relationships and business growth. 								(10 Marks)

QUESTION THREE
Case Study: Simba Cement's Expansion Strategy
Simba Cement aims to become the preferred cement brand for every household in the country. Their goal is to ensure that builders can access their products across the nation, despite their manufacturing plant being in Mombasa. Although their production costs are similar to competitors, they are perceived as a superior brand in the market.
a) Explain THREE benefits of market segmentation that would help Simba Cement position itself effectively in different regions. 						(6 Marks)
b) Simba Cement wants to maximize profits while market demand for its new products is high. Describe TWO pricing techniques they could use to take advantage of this situation, providing relevant examples. 							(6 Marks)
c) Consumers exhibit different types of buying behaviors when selecting cement brands. Evaluate FOUR types of consumer behaviors Simba Cement should anticipate from its target market. 									(8 Marks)
[bookmark: _GoBack]QUESTION FOUR
Case Study: Unilever’s Product Strategy
Unilever is a multinational company producing a variety of consumer goods, including:
· Personal Care Products (Lux soap, Dove shampoo, Vaseline lotion)
· Food & Beverages (Blue Band margarine, Lipton tea, Royco seasoning)
· Home Care Products (Omo detergent, Sunlight fabric softener, Jik bleach)
a) Based on the products listed above, Analyze the following:
· What constitutes Unilever’s product lines?
· How would you define Unilever’s product width?
· What constitutes Unilever’s product depth? 				(5 Marks)
b) 
i. Assess how the 4Ps of marketing can be used to revive the company's competitive advantage. 								(6 Marks)
ii. When choosing a distribution strategy, Describe FOUR important reasons as to why you need to consider consumer behavior. Provide practical examples to support your response. 						(9 Marks)
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