[image: RU LOGO PNG]

DEPARTMENT OF COMMUNICATION AND MULTIMEDIA JOURNALISM
NURTURING INNOVATORS
SEPTEMBER–DECEMBER 2022 TRIMESTER 
EXAMINATION FOR DIPLOMA IN CORPORATE PUBLIC RELATIONS
 DAY PROGRAMME
RPR 049: WEBSITES AND SOCIAL MEDIA MANAGEMENT
DATE:  TUESDAY, 29TH NOVEMBER 2022	             TIME: 2 HOURS      9:00 AM – 11:00 AM
SPECIAL INSTRUCTIONS 
1. Write your REGISTRATION NO. Clearly on the answer booklet(s). 
2. Answer Question One and ANY other TWO questions.
3. Questions in all sections should be answered in answer booklet(s) 
4. PLEASE start the answer to EACH question on a NEW PAGE.
5. For the questions, write the number of the question on the answer booklet(s) in the order you answered.
6. Write on both sides of each leaf and indicate number of each question at the top of each page.
7. Write the answers in a paragraph form unless stated otherwise. 
8. Marks allocated to each question are shown at the end of the question. 
9. All rough work must be done on the answer booklet and crossed through!
10. Use supplementary pages only when you have exhausted those in the book.
11. Fasten the supplementary pages to the inside back cover of the booklet.






ANSWER QUESTION ONE AND ANY OTHER TWO

QUESTION ONE: (30 MARKS)
a) List FIVE benefits of digital presence in Corporate Public Relations 	(5 marks)
b) Elaborate brand purpose using the EPIC framework. 			(8 marks)
c) Explain your understanding of the term “Search Engine Optimization” 	(2 marks)
d) List FIVE benefits of search engine optimized content. 			(5 marks)
e) Highlight at least FOUR elements of effective document design 		(4 marks)
f) List SIX modes of communication via digital media. 			(6 marks)

QUESTION TWO: (15 MARKS)
a) Blogging is a trend in today’s content consumption. Explore FIVE aspects of corporate blogging and present how organizations are benefitting from the act. 
          (10 marks)
b) Outline the various ways a digital media executive can improve their firm’s digital presence. 									(5 marks)

QUESTION THREE: (15 MARKS)
You have been contracted as a digital media executive for a start-up corporate agency in Kenya. The company has no presence online.
a) Explain FIVE aspects you would consider in setting up the brand’s social media presence. Mention the various tactics for launching each platform. 	          (15 marks)

QUESTION FOUR: (15 MARKS)
a) Explain any THREE global trends in digital media and how they are affecting communication.                                             					(6 marks)
b) [bookmark: _GoBack]Critique any THREE ethical issues in digital media management. 		(9 marks)
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