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DEPARTMENT OF COMMUNICATION AND MULTIMEDIA JOURNALISM
NURTURING INNOVATORS
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GENERAL INSTRUCTIONS:
Students are NOT permitted to write on the examination paper during reading time.
This is a closed book examination. Text book/Reference books/notes are not permitted.
SPECIAL INSTRUCTIONS 
1. Write your REGISTRATION NO. Clearly on the answer booklet(s). 
2. Answer Question One and ANY other TWO questions.
3. Questions in all sections should be answered in answer booklet(s) 
4. PLEASE start the answer to EACH question on a NEW PAGE.
5. For the questions, write the number of the question on the answer booklet(s) in the order you answered.
6. Write on both sides of each leaf and indicate number of each question at the top of each page.
7. Write the answers in a paragraph form unless stated otherwise. 
8. Marks allocated to each question are shown at the end of the question. 
9. All rough work must be done on the answer booklet and crossed through!
10. Use supplementary pages only when you have exhausted those in this book.
11. Fasten the supplementary pages to the inside back cover of this booklet



QUESTION ONE (20 MARKS) COMPULSORY
Use the abstract to answer the questions below:
News media in Switzerland are confronted with the challenge of not reaching young people, as youth-specific news platforms and formats are not used by the target group. Our study aims to determine how and where young people can be reached with news. It uses a mixed methods approach to analyze the expectations of young people towards news content and formats and to determine their news consumption patterns. The results show that young people’s news consumption is characterized by four dimensions: 1. duration and times of consumption, 2. news consumption habits and behavior, 3. restrictions, and 4. media literacy. The significance of these dimensions varies between the three age groups determined through the study. The news consumption of the 12-to-14-year-olds is strongly restricted by parents and school. This group consumes news mainly through media available at home. In the group of 15- to 17-year-olds, parental influence and restrictions decrease, while peer influence increases. This age group spends a lot of time on social media platforms where young people stumble upon news rather accidentally. Between 18 and 20 years of age, news consumption stabilizes, and individual patterns emerge. This age group accesses news via selected apps and social media channels. Young people in Switzerland prefer visual formats like pictures, videos, and memes. When scrolling through social media platforms, they come across news content that arouses their interest in certain information and leads them to search for it on media websites. Swiss Youth wants to be informed about relevant news or topics that are “in vogue”.

a) Write an appropriate topic for this research 					(2 marks)
b) Write a statement problem for this research 					(4 marks)
c) Write 2 research objectives for this research 					(2 marks)
d) Write 2 research questions for this research 					(2 marks)
e) Write a possible hypothesis for this research 					(2 marks)
f) Describe the mixed approach used in this research 				(2 marks)
g) Name and describe a research design that can be used in this research 	(4 marks)
h) Name one appropriate theory that can be used in this research. What would be the significance of this theory in this research?	 				(2 marks)

ANSWER ANY TWO QUESTIONS
QUESTION TWO

Riara University has been consulted to undertake a study on the future of journalism in Kenya. Construct five relevant Likert-scale questions that will attempt to find out the attitudes of Riara University Journalism students about vernacular radio stations in Kenya 										(10 marks).
QUESTION THREE
With examples of research areas, distinguish between qualitative and quantitative research 
(10 marks)

[bookmark: _GoBack]QUESTION FOUR
Discuss the ethical considerations that should be addressed in conducting research 											(10 marks)

QUESTION FIVE
a) Outline the steps that you would take to design a research study to investigate the effectiveness of social media influencer marketing in promoting consumer engagement with brands in the beauty industry 					(5 marks)
b) Discuss how the findings from your research could inform marketing strategies in the beauty industry 								(5 marks)
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