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GENERAL INSTRUCTIONS: 
Students are NOT permitted to write on the examination paper during reading time. 
This is a closed book examination. Text book/Reference books/notes are not permitted. 

SPECIAL INSTRUCTIONS: 
1 Write your REGISTRATION NO. Clearly on the answer booklet(s). 
2 Answer Question One and ANY other TWO questions.
3 Questions in all sections should be answered in answer booklet(s). 
4 Marks allocated to each question are shown at the end of the question. 
5 PLEASE start the answer to EACH question on a NEW PAGE. 
6 For the questions, write the number of the question on the answer booklet(s) in the order you answered them. 
7 Write your answers in paragraph form unless stated otherwise. 
8 Keep your phone(s) SWITCHED OFF at the front of the examination room. 

9 Keep ALL bags and caps at the front of the examination room and do not refer to any unauthorized material before or during the course of the examination. 
10 You are only allowed to leave the examination room 30minutes to the end of the Examination. 




QUESTION ONE: COMPULSORY (30 MARKS)                  

a) Define internet Marketing. Answer: Internet marketing, also called digital marketing or online marketing, involves promoting a brand and its products or services to online audiences using the Internet and digital media. (2 Marks)
b) Describe FIVE importance of internet marketing. (10 Marks) Answer: Internet marketing is important because:
· It drives a better return on investment (ROI): Internet marketing strategies are more cost-effective than traditional marketing strategies. These strategies have a better ROI because you target more interested leads, making them more likely to convert.
· It allows you to reach more interested audiences: Online marketing enables you to reach audiences interested in your products or services. Using Internet marketing, you can reach these audiences interested in your business, whether they’re local or international.
· It allows you to interact with audiences regardless of the time: With automation and other techniques available with Internet marketing, you can stay in contact with your audience 24/7, so you can be there right when they’re ready to convert, no matter the time, no matter the time zone.
· It can be tailored to any industry and any size business: No matter what industry or size your business is, Internet marketing can adjust perfectly to provide the results you want because your audience is guaranteed to be online.
· It provides easy and convenient ways for audiences to convert: The Internet makes it easy for your audience to convert. All it takes is the push of a button to buy, sign-up, download, or contact.
c). Describe any NINE internet marketing strategies. (18 Marks) Answer:
1. Search engine optimization
Search engine optimization (SEO) refers to the art of shaping your website’s design and content in such a way that search engines are more likely to display your site on their results pages.
2. Email marketing
Email marketing is the process of sending direct marketing communications to consumers via email in an effort to attract new clients and keep hold of current ones. It's one of the most economical forms of marketing and may be used to target both a large customer base and a highly specific one. When customers provide a brand with their email address, the company can contact them for future marketing initiatives. Email is often cited as the “more effective replacement” for direct mail marketing, as you can directly reach a wide network of customers in an instant with newsletters, ads, or reminders through email. Email marketing can be very specifically targeted using demographics and other information to segment lists and achieve the best result.
3. Content marketing
The method of creating and spreading content in order to bring in and keep customers is known as content marketing. Instead of focusing on selling, it concentrates on client communication, which is usually more well-liked. Drive consumer engagement by creating value for your target audience beyond your products. This holistic approach, known as content marketing, may take the form of email and SEO marketing, as well as how-to blog articles, informational videos, and downloadable guides.
4. Social media marketing
Social media marketing refers to the use of social media websites to promote a business and its goods and services. It attempts to increase brand recognition, enhance consumer interaction, build loyalty, and produce leads for sales. Paid advertising and organic marketing are both components of social media marketing strategy. Organic social media marketing places a strong emphasis on building a community and establishing relations with customers in order to pique interest and encourage client loyalty. A paid social media campaign is a collection of advertisements that can work together to help you use social media to accomplish a goal or purpose. Social media marketing includes the use of social media platforms to promote a brand, product, or service. While simple in theory, it can be difficult to determine which platforms to prioritize and how.
5. Conversion rate optimization
Conversion rate optimization (CRO) refers to the process of increasing the number of users who perform a desired action on your website or mobile app, such as clicking “add to cart,” completing a form, or submitting a review. Reducing the friction in each of these steps is critical to lowering customer acquisition costs.
6. Paid marketing
Don’t wait for consumers to come to you — seek them out proactively through paid marketing. In today’s digital world, this means creating pay-per-click (PPC) campaigns in which you pay an advertiser based on how many times a user clicks on your ad.
Google AdWords is the most popular paid search platform, followed by Bing Ads, which also serves search ads on Yahoo. Search marketing encompasses display, mobile, retargeting/remarketing, and paid social advertising.
Facebook, Twitter, Instagram, and other social platforms have expanded their ad offerings and made it more difficult to achieve organic views of marketing posts. As a result, paid social is accounting for a higher percentage of most companies’ PPC ad spend budgets. PPC strategies can create a dramatic, short-term boost in visibility and sales.
Pay Per Call Advertising is a marketing model where advertisers pay for inbound phone calls from potential customers. This approach is particularly effective for businesses that rely on phone inquiries, such as local services, professional services, and lead generation companies.

7. Influencer marketing
Influencer marketing is the process of working with influencers to advertise your brand's messages, products, or services. Influencer marketing is a mixture of both old ways and new ways of marketing strategies. It takes the idea of a celebrity endorsement into a content marketing campaign for today's time. The main difference in the case of influencer marketing is that the campaign results in collaborations between brands and influencers.Collaborating with high-profile social media users who have large followings in order to encourage awareness of a product or service is a great way to increase brand awareness and trust.
8. Web design
Web design is about more than just a great-looking website (although that’s important, too). When done right, web design also involves mobile responsiveness, increases site speed, and improves your site’s search ability, leading to higher traffic, and contributes directly to increased sales and leads through a seamless customer experience.
Make sure your site is optimized by identifying the most important actions you want users to take and orienting its design around them.
9. Affiliate marketing
In affiliate marketing, you pay someone else to promote your products or services, often in the form of a small commission from every sale. The approach is generally best suited for brands operating in the ecommerce retail industry, although there are exceptions. Affiliate marketing is the process of earning a commission by promoting or advertising other companies’ products or services. Affiliate marketing often consists of promoting a product through a blog or video, or featuring ads on your website. You receive a payment for every sale made through your links.
As an affiliate marketer, individuals or businesses receive payment for each sale made through the unique affiliate links they provide. This performance-based marketing approach enables affiliates to generate revenue without having to create their own products, making it an attractive option for those looking to monetize their online presence.
One of the key benefits of affiliate marketing is its flexibility and scalability. Affiliates have the freedom to choose the products or services they want to promote, allowing them to align with their interests and target audience. Additionally, as they build their audience and establish trust, affiliates can potentially increase their earnings as the number of sales through their links grows. This makes affiliate marketing a viable option for those seeking to generate income through online channels while leveraging existing products or services offered by other companies.
10. Blogging
By adding posts and blogs based around specific targeted keywords, blogging enables you to improve the SEO of your website. Customers are more likely to find and visit your website as a result of an online search if you do this. They keep the website up to date and offer chances for audience engagement. You can link to reliable websites, which increases client loyalty and increases your audience. The most important benefit of blogging is that it can strengthen your relationship with your audience. All of this contributes to the generation of more leads and the expansion of sales.
11. Video and Podcasting
Videos and podcasts are other methods to give your marketing strategy some personality. They enable businesses to convey informative content and engage audiences by using storytelling techniques. As your brand's voice, you become more visible to listeners, which promotes deeper connections with your customers. You can also invite guest speakers, who will provide a different level of credibility while helping you in growing your audience. 
12. Online Advertising
There are several ways to advertise yourself online. 
PPC targets specific search phrases that potential customers might use. The banner advertising is available on numerous websites, including blogs, magazines, and news websites.
You can effectively buy your way to the top of search results by using search engine advertising. This strategy can be useful when your website is brand new, or there is fierce competition for market share because these circumstances make it difficult to achieve a high position naturally.
You can target potential customers through paid social media postings based on their demographics, interests, and behaviours to reach people who will be interested in your goods or services.
13. Infographics
Infographics are a creative method to present complicated information in an approachable manner. Infographics provide readers with a lively, colorful visual to help them understand (and share) important knowledge, breaking up the monotony of text through charts, photos, graphs, and illustrations. They convey some extremely important information in an understandable manner and are appealing and easy to follow. 
14. Sponsorships and Paid Promotions
Through sponsored sponsorships and promotions, you may also use the online audience of another person to advertise your goods or services. You may reach your target audience online in a wide range of ways by using paid promotions and sponsorships. The most crucial thing is to identify the marketing techniques that fit your business the best. 
15. Search Engine Marketing (SEM)
Search engine marketing or SEM is the process of using paid search (Pay Per Click ads) to gain website traffic. In the past, SEM was used as an umbrella term that encompassed SEO and paid search. Over time, as the digital marketing industry evolved, the term SEM stopped being used for both types of internet marketing strategies, and has come to typically refer exclusively to paid search activities (according to Search Engine Land).
16. AI Marketing
Artificial intelligence, mostly referred to as AI, has revolutionized the landscape of marketing by leveraging advanced AI tools to gain valuable insights into customer behavior and preferences. This enables marketers to create more personalized and relevant content that resonates with their target audience. Whether it’s through the use of AI-powered chatbots to enhance customer interactions, targeted advertising that adapts to individual preferences, or AI-driven content generation that tailors messaging for specific segments, AI has become an integral part of today’s online marketing strategies. Staying at the forefront of these emerging AI tools is essential for businesses and marketers to remain competitive in the dynamic online marketplace.                                  
QUESTION TWO
a). Explain the SIX essential steps in developing a winning marketing campaign. (12 Marks)
· Step 1: Determine Your Objective and Budget
· Step 2: Identify Your Target Audience
· Step 3: Create Your Message
· Step 4: Develop Your Media Strategy
· Step 5: Implement Your Marketing Campaign
· Step 6: Measure & Analyze Your Results
Determine Your Objective and Budget
Every marketing campaign must start out with an objective and a budget. Your objective may be to get qualified leads. It could be to convert leads into first time customers. Or, it could be to get past customers to purchase again. Whatever your objective, you’ll need a budget you are willing to spend to fulfill your goals. You may have an annual budget for which you appropriate the funds for each campaign, or you may already have scheduled the campaign in your annual business plan. There are three common ways companies determine their marketing budgets:
1. Set your budget by task
2. Match your competitor’s budget, by estimate
3. Percentage of sales
Identify Your Target Audience
Once you know your objective and budget you’ll need to identify your target audience. These are the people or companies to which you will address your campaign. The more specifically you determine your target, the higher your potential return on investment.Identifying your target market involves the demographic and psychographic characteristics of the buying decision makers. You’ll also need to include geography as a factor. For B2B marketing they may also involve industry, company size, location and other key factors relevant to your campaign. The more information you know about your target audience, the easier it will be for you to have a successful campaign.
Create Your Message
Creating your message is the fun part of the campaign. You’ll need to fit the message about your product or service to your audience. The more you know about them, the higher your potential response rate. The two factors about your audience you’ll need to consider when creating your message is the problem they have that needs fixed or an unmet need.Your message will need to address three things. The first is to appeal to your audience’s emotions to evoke an emotional response. You can start by empathizing with their problems or unmet need. Show them you understand how they feel. By doing so, you’ll build trust and engage your audience to read or listen to the rest of your message.
Develop Your Media Strategy
Now that you know your target audience and the message you will communicate, you can focus on how to deliver that message. Choosing the media may be the most challenging part of your campaign planning. That’s because there are so many different channels to choose from.
When doing your research, be sure to discriminate between trends and fads. Trends are here to stay, whereas fads come and go. Look at the numbers to assess whether a certain channel is right for you.
Implement Your Marketing Campaign
Implementing your plan should be the easiest part if you plan well from the beginning. You’ll need the right team to coordinate all the scheduling and activities for each parts of the campaign. Plus, you’ll need to have an accountant or finance manager be involved with monitoring the expenditures from your budget.
Measure & Analyse Your Results
The last step in a marketing campaign involves the analysis of the results. You’ll be amazed at what you could find with all the statistics. Your results can show you which targets responded best and what channels provided the best opportunity to reach your target. The more you learn, the better able you are to make changes in your campaign–either midstream or when you begin your next campaign.
b). State and explain the FOUR digital marketing mix in regards to internet marketing. (8 Marks) Answer:
Product
In an online marketing mix, the product has to be 100% online, meaning the product has no physical features. For example, selling traditional products on an online store won’t be good enough.
We have to look at the online product as something scalable in nature, which processes all revolve around being online such as:
· The creation and management of the product
· The pricing of the product
· Distribution of the product
If every step is online, you have achieved a genuinely scalable online product.
Price
Price in an online marketing mix refers to the cost of a product your customer will pay. In the price, we need to include secondary factors, for example, what is the customer’s perceived value of an online product and consider how much time it takes for a customer to acquire a product.
Including customers, time spent on acquiring your products in the pricing strategy helps you develop more accurate pricing for your products. We associate online products with being instant in the acquisition, but in most cases, there are multiple steps involved for the customer.
Place
Place in the online marketing mix means the place where and how you provide your customers access to your products. In online marketing, there are many options for you to sell on a wide range of platforms and methods.
The best place for your customer comes down to what is the best place to reach and is convenient for your target audience. 
Promotion
Promotion in the online marketing mix is the use of online marketing communication tools to reach your target audiences. Promotion includes the use of online advertising, public relations, direct communication, and sales promotions to reach and influence an audience.
Online marketing offers many effective strategies to choose from to include in your marketing mix. Every business and its online products require different approaches when reaching their customers.   










QUESTION THREE

a). Expound on the EIGHT measures of success of your digital marketing campaigns. (8 Marks)
Define your objectives and key performance indicators (KPIs). The first step in determining the success of your digital marketing campaigns is to establish your objectives and Key Performance Indicators (KPIs). Your objectives should be specific, measurable, attainable, timely, and relevant.
Make use of analytics tools.
Analytics tools are required to measure the success of your digital marketing campaigns. Google Analytics is an extremely useful tool for tracking website traffic, conversion rates, and other metrics. Social media platforms also provide analytics tools for measuring engagement, reach, and impressions.
Email marketing platforms track open rates, click-through rates, and conversion rates. You can gain valuable insights into the performance of your digital marketing campaigns by using these tools.
Keep track of your website's traffic.
Website traffic is one of the most important metrics to monitor. The number of visitors to your website is referred to as website traffic. You can determine the effectiveness of your digital marketing campaigns by monitoring your website traffic. 
Google Analytics can be used to track website traffic and identify traffic sources such as organic search, social media, email marketing, and paid advertising.
Keep track of your conversion rate.
The conversion rate is the percentage of website visitors who complete the desired action, such as making a purchase or filling out a contact form. 
Tracking your conversion rate is critical because it tells you how well your website converts visitors into customers. Google Analytics can be used to track your conversion rate and identify which pages on your website are generating the most conversions.
Calculate your social media engagement.
Social media is an important component of any digital marketing strategy. You must track engagement, reach, and impressions to determine the success of your social media campaigns.
The number of likes, comments, and shares on your social media posts is referred to as engagement. The number of people who have seen your post is referred to as reach, and the number of times your post has been displayed is referred to as impressions. 
Keep track of your email marketing metrics.
Email marketing is a powerful tool for directly reaching your target audience. Track open rates, click-through rates, and conversion rates to determine the success of your email marketing campaigns. 
The percentage of people who opened your email, the percentage of people who clicked on a link in your email, and the percentage of people who took the desired action, such as making a purchase or filling out a contact form, are referred to as open rates, click-through rates, and conversion rates. 
You can determine the effectiveness of your email marketing campaigns and make adjustments to improve your results by tracking these metrics.
Examine your ROI
The ultimate metric for measuring the success of your digital marketing campaigns is the return on investment (ROI). The amount of money you make from your digital marketing campaigns in comparison to the amount of money you spend is referred to as ROI. 
To calculate your ROI, subtract the cost of your digital marketing campaigns from the revenue generated by those campaigns and divide the difference by the cost. A positive ROI indicates that your digital marketing campaigns are successful.              


b). Discuss FIVE main advantages of internet marketing versus traditional marketing. Answer: (10 Marks) 
1. Its More Cost-Effective
If you asked any business owner what the most expensive part of building a brand was, they’d surely say marketing!
Yes, marketing has always been the most financially draining but indispensable part of any business. That is why brands greeted any opportunity to cut costs with open arms. And digital marketing does just that!
Internet marketing is significantly cheaper than, for instance, print advertising. Depending on your digital marketing channel of choice, you can get started for free or a small investment in a few online marketing tools at the most.
An excellent example of a cost-effective way to start would be with email marketing. All you’d have to do is create a mailing list and invest a few bucks in email marketing tools.
2. Its More Engaging Digital marketing is much more engaging than traditional marketing — that much is indisputable. There are a few reasons for that: It has access to various types of interactive media — the digital environment gives marketers access to a wider variety of ways to engage their audiences. While traditional marketers have limited advertising choices, online marketers can use various content types to attract different users. 

3. It Has Excellent ROI: Digital marketing is not all about low costs; it also provides an excellent return on investment! Compared to traditional advertising techniques like branded goods, print advertising, and media collaborations, advanced digital marketing techniques are significantly cheaper and provide more effective results. 
4. It Allows Precise Audience Targeting: One of online advertising’s strongest trump cards is its targeting capabilities. What does that mean? It’s quite simple. The nature of traditional advertising is to cater to the broadest audience possible, which is far from ideal in terms of lead generation. Online advertising solves that issue by allowing marketers to target specific consumers based on their search histories or behavior online. This type of behavioral targeting is why digital marketing is so effective at driving sales. After all, serving your products only to the people who need them is a surefire way to maximize conversions, isn’t it?
5. It Enables In-Depth Performance Tracking
Whereas traditional marketing lacks in the performance tracking department, internet marketing shines! Because digital marketing takes place in an online environment, there are many systems in place that keep detailed track of your campaigns’ performance.
6. it’s Effective for Building Brand Awareness
It’s undeniable that investing in digital marketing, particularly content and social media marketing, is one of the best ways to build brand awareness. Why? It’s simple.
Nowadays, people are always online — whether we’re on our PCs or mobile phones, most of us always have the internet at hand. And whenever people browse their social media profiles or visit Google, they’re prime targets for online ads! 

7. It has a Wider Reach
Traditional advertising has a few critical flaws that internet marketing easily overcomes — physical boundaries. While traditional marketing is mostly localized, online marketing is globalized. That has opened up plenty of opportunities for business owners to expand (or start new) businesses beyond a single country’s borders.
All of the above was possible thanks to the power of search engines like Google and various social media platforms. Some social media giants like YouTube have more than two billion monthly users. Just imagine how much exposure your brand could get if you built a presence on one (or more) such platforms!
8. It Builds Stronger Relationships: We’ve already mentioned how internet marketing focuses on various content types to engage audiences, but what does doing that achieve? It helps build stronger relationships with your consumers, of course!
In the ever-growing sea of competition, brands need to stand out if they want to succeed. That is particularly true in the digital marketing world since all your competitors will be doing the same thing as you! That’s why building a relationship with your audience is critical to success. Luckily, the online marketing world offers plenty of opportunities to do so!
One excellent way of making your brand accessible to your audience is establishing a strong presence on social media channels like Facebook. Interacting, engaging, and being responsive to your customers is a sure-fire way to earn their trust.

9. It’s More Time-Efficient
While a traditional marketing campaign takes a lot of time to prepare and execute, digital ones don’t! Launching any online marketing campaign is much quicker, so you can do it with far fewer people. A single seasoned digital marketer can plan, execute, and monitor multiple campaigns simultaneously, saving valuable time and resources.
Because internet marketing is so time-efficient, it is an excellent way for start-ups to get their brand off the ground. In fact, a single marketer is often enough to handle a small business’s marketing needs!

10. You Can Automate It
Finally, one of the biggest draws of internet marketing is that you can automate it! While traditional advertising will always require time to implement, there are dozens of tools that can help you streamline your digital campaigns.
Seasoned marketers understand the value of digital marketing automation tools, so they aren’t reluctant to invest in them. Considering that there are dozens of services and online tools for all digital marketing forms (email marketing, social media marketing, etc.), you’re going to have a lot to choose from. But don’t worry; even if you’re a start-up working on a tight budget, most if not all of these tools have pricing plans tailored to your needs.   (20 Marks)

QUESTION FOUR

a). State TEN ways to improve online and website customer experience. (10 Marks) Answer: 

(i) Consider Omni channel communication.
(ii) Improve the customer service team’s skills
(iii) Collect customer feedback
(iv) Embed customer reviews on your site.
(v) Make it easy for customers to contact you.
(vi) Add a web chat tool to the website
(vii) Implement self-service options
(viii) Answer frequently asked questions.
(ix) Simplify the purchase process.
(x) Invest in Customer Relationship Management (CRM) software. 

b). Define what digital relationship marketing is. (2 marks) Answer: digital relationship marketing is about maintaining a constant level of communication with your current, former and potential customers using digital channels – partly or completely automated.             
c). State and explain the FOUR core elements of digital media planning. (8 Marks) Answer: The 4 elements of digital media planning include 1) market research, 2) website development, 3) online advertising, and 4) social media marketing. 
- Market Research: Without knowing whom your target market is, creating content and campaigns that resonate with them will be challenging. To do adequate market research, you’ll need to consider things like demographics, interests, and pain points. Once you understand your target market, you can develop a plan for reaching them or develop products/services that address their needs.
- Website Development: Your website is often the first way potential customers will get in-depth knowledge of your brand, so it’s essential to make sure it makes a good impression. To do this, you’ll need to ensure that your website is optimized for search engines and easy to navigate. Your website is the foundation of everything else you’ll do in digital marketing, so it’s essential to get it right.
Online Advertising Once you have a website in place, you can begin to think about how to reach your target market through online advertising. There are a number of different options for online advertising, including pay-per-click (PPC) ads, display ads, and retargeting. PPC ads are a great way to reach potential customers actively searching for products or services like yours. Display ads can be effective in raising awareness of your brand among potential customers. And retargeting allows you to show ads to people who have already visited your website or taken some action, like subscribing to your email list.
Social Media Marketing: Finally, social media marketing is a great way to connect with potential customers and create a community around your brand. You can use social media to share your brand’s story, show off your products or services, and build relationships with potential customers. When done well, social media marketing can be a powerful tool for building brand awareness and generating leads.   
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