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RIARA SCHOOL OF BUSINESS
NURTURING INNOVATORS
JANUARY –APRIL 2025 TRIMESTER 
EXAMINATION FOR BACHELOR OF BUSINESS ADMINISTRATION
DAY PROGRAMME
RBA 201: PRINCIPLES OF MARKETING  
[bookmark: _GoBack]DATE: 10TH APRIL 2025				            				          TIME: 2 HOURS
GENERAL INSTRUCTIONS: 
Students are NOT permitted to write on the examination paper during reading time. 
This is a closed book examination. Text book/Reference books/notes are not permitted. 
SPECIAL INSTRUCTIONS: 
1) Write your REGISTRATION NO. Clearly on the answer booklet(s). 
2) Answer Question One and ANY other TWO questions.
3) Questions in all sections should be answered in answer booklet(s). 
4) Marks allocated to each question are shown at the end of the question. 
5) PLEASE start the answer to EACH question on a NEW PAGE. 
6) For the questions, write the number of the question on the answer booklet(s) in the order you answered them. 
7) Write your answers in paragraph form unless stated otherwise. 
8) Keep your phone(s) SWITCHED OFF at the front of the examination room. 
9) Keep ALL bags and caps at the front of the examination room and do not refer to any unauthorized material before or during the course of the examination. 
10) You are only allowed to leave the examination room 30minutes to the end of the Examination.
QUESTION ONE; USE THE IMAGE BELOW TO ANSWER THE QUESTION ONE 			[image: C:\Users\zopati\AppData\Local\Temp\{9A1C02D1-F558-46F6-AAF3-0186F5C88872}.tmp]
QUESTION ONE 								30 MARKS 
a) Identify the products in the image that align with Product and Social Marketing Philosophies. Justify your answer with relevant explanations.					     (4 Marks)

b) Propose effective positioning strategies for the insurance cover to enhance its appeal and attract more customers. 									       (2 Marks)

c) Analyze the target market for the vehicle shown in the image. Provide reasons to support your response. 								 	 	       (2 Marks)

d) Examine the PESTEL Factors influencing the marketing of  Funeral insurance Policy    											   	    (12 Marks)

e) Illustrate FIVE Key Importance of the Pricing Function in selling the PK chewing gum 									 			    (10 Marks)

QUESTION TWO 
a) John’s family is a nuclear family, he has a wife, a teenager son, a teenager daughter and a young child. Since his Television broke down the young child aged 4 years keeps going to the neighbor to watch Television. The wife has been concerned with this behavior and consequently the wife has been pestering the husband to buy a new television. On the other hand the boy teenager quite conversant with Television sets and has been tasked to shop around for the Television. The teenage sister has taken a liking to Sony and she has convinced the father to let the brother buy Sony after receiving the money to buy from the father. There was a day when a Samsung Television dealer came to market his brands but would not let be in by the house help  Define  the role taken by each member of this family when is comes to the Decision Making Unit  								   (10 Marks)

b) Discuss Five Key Product Considerations When Selecting a Distribution Strategy in the    Market.										 (10 Marks) 

QUESTION THREE
a) Discuss and explain the elements of a marketing information system 		(10 Marks)


b) Describe the new product development process for a mobile phone company like Samsung 												(10 Marks)

QUESTION FOUR 
a) Explain the four main types of market segmentation and provide an example for each.  											 	(10 Marks)

b) Differentiate the Elements of the Promotional Mix Used in Product Marketing 													(10 Marks)
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