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SCHOOL OF BUSINESS
NURTURING INNOVATORS
MAY-AUGUST 2024 TRIMESTER 
EXAMINATION FOR BACHELOR OF BUSINESS ADMINISTRATION
 SATURDAY PROGRAMME

RMK 404: STRATEGIC BRAND MANAGEMENT

DATE:	10TH AUGUST 2024							TIME: 2 HOURS 

GENERAL INSTRUCTIONS:
Students are NOT permitted to write on the examination paper during reading time.
This is a closed book examination. Text book/Reference books/notes are not permitted.

SPECIAL INSTRUCTIONS 
1. Write your REGISTRATION NO. Clearly on the answer booklet(s). 
2. Answer Question One and ANY other TWO questions.
3. Questions in all sections should be answered in answer booklet(s) 
4. PLEASE start the answer to EACH question on a NEW PAGE.
5. For the questions, write the number of the question on the answer booklet(s) in the order you answered.
6. Write on both sides of each leaf and indicate number of each question at the top of each page.
7. Write the answers in a paragraph form unless stated otherwise. 
8. Marks allocated to each question are shown at the end of the question. 
9. All rough work must be done on the answer booklet and crossed through!
10. Use supplementary pages only when you have exhausted those in this book
11. Fasten the supplementary pages to the inside back cover of this booklet.


QUESTION ONE: COMPULSORY (30 MARKS)
a) In strategic branding management measuring Brand equity performance is critical.
Examine SIX ways in which one can measure performance of a brand. 	(12 Marks)

b) Brand Extensions are strategically used to increase the value of the brand in the market and increase the brand influence in the market. Discuss FIVE types of Brand extensions
(10 Marks)

c) Discuss the basic any FOUR underlying tenets to observe when positioning a brand 		
(8 Marks)

QUESTION TWO
a) Discuss THREE recent developments that pose challenges, making strategic brand management difficult than it should be.                                                         (12 Marks)						                             
b) With suitable examples, describe FOUR factors that make it difficult to build strong brands.                                                                                                            (8 Marks)

QUESTION THREE 
a) Discuss FIVE strategies that can be used to revitalize and breathe new life into brands that were once prominent but have fallen on hard times or even completely disappeared. 
(10 [bookmark: _GoBack]Marks)       
b) A brand cushions the customers against certain perceived risk. Discuss FIVE types of risk that brands may protect the customers from.
 (10 Marks)                                                                                                                               

QUESTION FOUR
a) Consumers are willing to pay price premium, when there is a perceived value add. This is true of strong brands. Discuss the FIVE steps a marketer can take to ensure better pricing for their product.								(10 Marks)
b) The ideal advertising campaign must ensure it meets six criteria for it to be deemed successful. Name and explain any FIVE of these criteria.			(10 Marks)
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