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DEPARTMENT OF COMMUNICATION AND MULTIMEDIA JOURNALISM
NURTURING INNOVATORS
JANUARY-APRIL 2023 TRIMESTER 
EXAMINATION FOR DIPLOMA IN COMMUNICATION AND MULTIMEDIA JOURNALISM DAY PROGRAMME
RJN 015: PUBLIC RELATIONS & ADVERTISING

DATE: WEDNESDAY, 6TH APRIL 2023			TIME: 2 HOURS: 9.00AM -11.00 AM
GENERAL INSTRUCTIONS: 
Students are NOT permitted to write on the examination paper during reading time. 
This is a closed book examination. Text book/Reference books/notes are not permitted. 
SPECIAL INSTRUCTIONS 
1. Write your REGISTRATION NO. Clearly on the answer booklet(s). 
2. Answer Question One and ANY other TWO questions.
3. Questions in all sections should be answered in answer booklet(s) 
4. PLEASE start the answer to EACH question on a NEW PAGE.
5. For the questions, write the number of the question on the answer booklet(s) in the order you answered.
6. Write on both sides of each leaf and indicate number of each question at the top of each page.
7. Write the answers in a paragraph form unless stated otherwise. 
8. Marks allocated to each question are shown at the end of the question. 
9. All rough work must be done on the answer booklet and crossed through!
10. Use supplementary pages only when you have exhausted those in this book.
11. Fasten the supplementary pages to the inside back cover of this booklet.

QUESTIONS ONE       
a) Outline five benefits of advertising via Billboards                    		(5 marks)
b) Highlight three objectives of corporate advertising                   		(3 marks)
c) Describe the concept of Marketing                                             		(5 marks)
d) Describe the role of issue management in Public Relations and Advertising  (5 marks)
e) Outline six reasons why organizations conduct research in Public Relations and Advertising  									(6 marks)
f) Distinguish three differences between Advertising and Public Relations 	(6 marks)

QUESTION TWO
a) Explain with illustrations the process an advertiser would have to go through to ensure effective communication their products and services to the target audience 
(9 marks)
b) Highlight any three barriers an advertiser might come across in communicating with the target audience 						(6 marks).

QUESTION THREE
a) Using relevant illustrations explain any five types of advertising 	(10 marks)
b) Briefly explain why an organization would opt for a full service public relations agency 									(5 marks)

QUESTION FOUR
a) Discuss the effects of social media advertising and public relations in the 21st century 
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QUESTION FIVE
a) Explain five functions of corporate advertising in today’s companies (10 marks)
b) Describe the role of corporate culture in an organization 		(5 marks)
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