[image: RU LOGO PNG]
DEPARTMENT OF COMMUNICATION AND MULTIMEDIA JOURNALISM
NURTURING INNOVATORS
SEPTEMBER–DECEMBER 2022 TRIMESTER 
EXAMINATION FOR DIPLOMA IN CORPORATE PUBLIC RELATIONS
 DAY PROGRAMME
RPR 046: PRODUCTION OF PUBLIC RELATION MATERIALS
DATE:  THURSDAY, 1ST DECEMBER 2022	                   TIME: 2 Hours        	11.30 AM – 01.30 PM
SPECIAL INSTRUCTIONS
1. Write your REGISTRATION NO. Clearly on the answer booklet(s).
1.  Answer Question One and ANY other TWO questions.
1. Questions in all sections should be answered in answer booklet(s). 
1. PLEASE start the answer to EACH question on a NEW PAGE. 
1. For the questions, write the number of the question on the answer booklet(s) in the order you answered. 
1. Write on both sides of each leaf and indicate number of each question at the top of each page.
1. Write the answers in paragraph form unless stated otherwise. 
1. Marks allocated to each question are shown at the end of the question.
1. All rough work must be done on the answer booklet and crossed through! 
1. Use supplementary pages only when you have exhausted those in this booklet.
1. Fasten the supplementary pages to the inside back cover of this booklet. 

QUESTION ONE (COMPULSORY)
a) Highlight five reasons why an organization would seek publicity from the media (5 Marks)
b) Outline any five characteristics of advertorials					 (5 Marks)
c) Briefly explain the need for brochures in an organization 				(5 Marks)
d) Highlight three differences between external and internal communication 	(6 Marks)
e) Write short notes on the two functions of a persuasive speech 			(4 Marks)
f) Explain the difference between a leaflet and a pamphlet 				(5 Marks)

QUESTION TWO
a) [bookmark: _GoBack]What is the function of a news release 					(1 Mark)
b) Explain the seven components of a news release 				(14 Marks)

QUESTION THREE
a) Illustrate five functions of internal communication in an organization 	(10 Marks)
b) Briefly explain the concept of media relations in PR 			(5 Marks)

QUESTION FOUR
Using illustrations discuss the processes a public relations practioners undergoes while planning for PR corporate publications 							(15 Marks).

QUESTION FIVE
a) Using examples explain five categories of advertorials 			(10 Marks)
b) Outline five advantages of print publications in an organization 		(5 Marks)
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